Rocky Mountain Wine & Food Festival
2009 Festival Report




Introduction

The Rocky Mountain Wine & Food Festival experienced overall
continued growth in consumer and exhibitor attendan ce in 2009
and hosted the second annual Festival in Banff.

2009 Calgary Festival

» 15,065 visitors (1% decrease in attendance)
» 165 exhibitor booths, 5 sponsors

e 12th consecutive year running

2009 Edmonton Festival
» 10,610 visitors (1% decrease in attendance)

» 137 exhibitor booths, 4 sponsors
 8th consecutive year running

2009 Banff Festival

» 2,407 visitors (44% increase in attendance)
» 62 exhibitor booths, 4 sponsors

« 2 consecutive year running




Consumer Profile

The Festival attracts consumers from all adult age groups
who enjoy high household incomes
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Consumer Profile (continued)

. o Consumer's Overall Experience
The Festival maintains a large number of

repeat consumers, and with aggressive 50%
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Over 95% of consumers rated their
Overall Experience at the Festival as
Good, Very Good or Excellent
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Consumer Profile (continued)

Consumer Likelihood to Purchase a Product
Tasted at the Festival
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What consumers said about the 2009 Festival...

“Fantastic Experience!!! Great friends, Great wine...
Great times!” (Edmonton)

“Had a wonderful time. Have recommended to all my
friends and family. It's my favorite time of year!”
(Calgary)

“This was the first time | attended the festival and plan
to go back next year! It was a great opportunity to
sample wines | haven't tried and experience foods
from some of my favorite spots in town (and new
favorites!).” (Edmonton)

“It was such a neat experience! My girlfriends and |
made it a Girl's Night Out, and we had a blast!”
(Calgary)

“Loved the venue and setup ... Every food sample
was excellent!” (Banff)




2009 Festival Marketing

The Festival continues to utilize a comprehensive m  arketing plan

Festival Database
Email advertisements were sent to over 28,800 email addresses in the Festival database.

Print Material
Posters & postcards were distributed to all restaurant exhibitors and Liquor Depot stores throughout Alberta.

Print Advertising
Festival ads were placed in the Calgary Herald, Edmonton Journal, City Palate (Calgary & Edmonton), Wine Access,
Avenue (Calgary & Edmonton) and Vendor.

Radio Advertising
The Festival advertised with the most popular radio stations in Calgary and Edmonton including: Vibe, CJAY, The
Range, The Bounce, Magic, Joe, EZ Rock and The Bear.

Television Advertising
Festival television segments aired on CityTV Edmonton.

Website
The website www.rockymountainwine.com  received a significant amount of traffic in 2009, totalling 109,740 visits
and 1.05 million hits.

Corporate Ticket Campaign
Over 150 Alberta companies were sent posters and discounted ticket offers. Over 1,200 tickets were sold directly
through Alberta corporations.



Public Relations & Media

Print Coverage

The Festival enjoyed an abundance of complimentary

media coverage in 2009

Calgary Sun, Calgary Herald, Edmonton Journal, Rocky Mountain Outlook, Avenue Magazine, City Palate, BeatRoute,

Travel Alberta Guide, Vendor Magazine and Lifestyle Magazine

TV Coverage & Interviews

City TV Edmonton, Shaw TV Calgary, OMNI TV, Vine Television

Radio Interviews & On-Site Coverage

CJay 92, Vibe 98.5, Joe 92.5, EZ Rock 104.9

E-zines, Blogs & Other Online Listings
» Travel Alberta Guide

« MSN.ca — November’s Must See Festivals in Canada

« Banff Lake Louise Tourism website
 The Real Banff - You Tube video

» Banff Alberta Canada website

« Calgary City Guide website

« Banff Crag and Canyon

e Avenue website

* Avenue Weekender

» Vitamin Daily website

* Purple Valley Imports website
winobologger.com

winetastingevents.ca
italianfoodnet.com
winecollective.ca
therumhowlerblog.com
sharedmonton.ca
reuters.com
banffcentre.com
banffaspenlodge.com
foodreference.com
eventful.com
localwineevents.com
Facebook



2009 Exhibitor Profile

Exhibitors in the Rocky Mountain Wine & Food Festiv  al include:

- Restaurants and hotels

» Wine agencies and wineries

 Alcoholic beverage agencies

» Breweries

 Coffee, chocolate, cheese, and other gourmet food companies

» A small portion of promotional companies (wine related magazine, investment,
travel, etc)




Exhibitor Survey Results

More than one third of the
exhibitors completed a survey
providing valuable feedback
regarding their participation in the
Festival

Festival Management

Fair, 2% Poor, 0%

Good, 51%

Excellent,

47% Good, 46%

Overall Quality of the Festiva |

Fair, 3% Poor, 0%

Excellent,
46%

Good, 51%

Success of Participation

Fair, 6% Poor, 0%

Excellent,
48%



Exhibitor Survey Results (continued)

Number of Customers

Fair, 9% Poor, 0%

Excellent, 48%

Good, 43%

Participating Next Year

No, 1%

Maybe, 28%

Yes, 71%

Quality of Customers

Fair, 3% Poor, 0%

Excellent, 43%

Good, 54%

97% of the Festival exhibitors rated
the quality of customers to be Good
or Excellent.



What exhibitors said about the Festival...

“We will definitely participate in the show again next year. | feel it is the best
show we have ever participated in, in the Calgary/Edmonton area.”

“Keep up the great work. Thank you for your great organization. Makes it a lot
simpler for us to be involved.”

“I thought it went very well and was pleased with the number of people who
attended.”

“Overall, everyone who put together the show did a great job and was super
friendly as well as accommodating... The show gets better every year!”

“Very well organized. Excellent communication throughout.”

“The show exceeded our expectations ... The evening crowd was truly
interested in the products and took note if they found something they liked.”



Sponsors

We graciously thank all of the 2009 sponsors, who
were an integral part of the Festival’'s success,
providing financial, marketing and event support.

2009 Sponsors

Title Sponsor

The Festival prides itself on developing mutually Liquor Depot
beneficial relationships, which include unique programs

for each sponsor. Festival Sponsors

Banff Lake Louise Tourism
Edmonton Journal
Sunshine Village &

Ski Resort
Wine Access

In 2010, the Festival hopes to expand programs with
current sponsors and look for new sponsors to help the
Festival continue its growth.



2010 Festival

What's Happening in 20107

» Friday night session in Banff Festival

Wine seminars in Calgary & Edmonton Festivals

Social media initiatives (Twitter and Facebook)

Continued efforts to attract more premium wine and other premium products

Maintaining and increasing aisle widths for consumers




2010 Dates

Banff Rocky Mountain Wine & Food Festival
May 7 & 8, 2010
Friday, Saturday

Calgary Rocky Mountain Wine & Food Festival
October 14 - 16, 2010
Thursday, Friday, Saturday

Edmonton Rocky Mountain Wine & Food Festival
November 5 & 6, 2010
Friday, Saturday



Celebrate Winefest!

The Rocky Mountain Wine & Food Festival also proudl vy produces
an all inclusive wine event

Winefest Calgary Winefest Edmonton
February 18 - 20, 2010 February 27, 2010
Thursday, Friday, Saturday Saturday

Evening Tasting Sessions Afternoon & Evening Tasting Session

Please visit www.celebratewinefest.com for more information



CONTACT US

Rocky Mountain Wine & Food Festival
General Contact Information

Cathy Miller
Festival Director
E: cathy@rockymountainwine.com

Steff Casavant
Event Coordinator
E: steff@rockymountainwine.com

Telephone: 403-228-0777
Toll-free: 1-866-228-3555
Fax Number: 403-398-1334

Leah Jensen
Event Coordinator
E: leah@rockymountainwine.com

Daytanya Fissell
Marketing Coordinator
E. daytanya@rockymountainwine.com




